
No. Course code Course title Credits Contact hours No. Course code Course title Credits Prerequisite

1 ACCT420 AUDITING 4 56 1 ACCT332 AUDITING I 3 ACCT212 / 314

ACCT340
GOVERNMENTAL AND NON-PROFIT

ACCOUNTING
2 28

ACCT496 TOPICS IN ACCOUNTING 2 28

3 POLI111 AMERICAN GOVERNMENT POLITICS 4 56 3 BGPA212 AMERICAN POLITICS 3 None

4 ECON338
INTERNATIONAL POLITICAL

ECONOMICS
4 56 4 BGPA403

INTERNATIONAL POLITICAL

ECONOMY
3 None

5 INFS174
DATABASE SYSTEMS ANALYSIS &

DESIGN
4 56 5 CISB359

INFORMATION SYSTEMS ANALYSIS

AND DESIGN
3 None

6 COMM191 INTERPERSONAL COMMUNICATION 4 56 6 COMB110 INTERPERSONAL COMMUNICATION 3 None

7 COMM217 PRINCIPLES OF ADVERTISING 4 56 7 COMB222 INTRODUCTION TO ADVERTISING 3 None

8 ARTS243 DIGITAL PHOTOGRAPHY 4 56 8 COMB251 PHOTOGRAPHY 3 None

9 MGMT340
CORPORATE FINANCIAL

MANAGEMENT
4 56 9 FINC210 FINANCIAL MANAGEMENT 3 ACCT100

10 MGMT441
ADVANCED CORPORATE

 FINANCIAL MANAGEMENT
4 56 10 FINC211

ADVANCED FINANCIAL

MANAGEMENT
3 FINC210

11 MGMT345
INTERNATIONAL FINANCIAL

MANAGEMENT
4 56 11 FINC431

INTERNATIONAL FINANCE &

GLOBAL ISSUES
3 FINC210 / 214

12 PHIL125 JUSTICE 4 56 12 FSHG212
CULTURAL VALUES AND GLOBAL

JUSTICE
3 None

13 MGMT350 INTERNATIONAL BUSINESS 2 28 13 GBMT300 GLOBAL BUSINESS ENVIRONMENT 3
MGMT110 &

MKTG220

14 MGMT466 NEGOTIATION 2 28 14 GBMT403

CROSS-CULTURAL

COMMUNICATION AND

NEGOTIATION IN BUSINESS

3

BECO310 /

EBIS315 /

GBMT300 / 301

15 MGMT330
SMALL BUSINESS &

ENTREPRENEURSHIP
4 56 15 GBMT406 ENTREPRENEURSHIP 3 MGMT110

16 MGMT434 ENTREPRENEURIAL EXPERIENCE 4 56 16 GBMT406 ENTREPRENEURSHIP 3 MGMT110

17 MGMT360
MANAGEMENT AND

ORGANIZATIONAL BEHAVIOR
4 56 17 MGMT221 ORGANIZATIONAL BEHAVIOR 3 MGMT110

ACCT100
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18 MGMT400 BUSINESS POLICY & STRATEGY 4 56 18 MGMT330 STRATEGIC MANAGEMENT 3

ACCT100 &

FINC210 &

MKTG220

19 MGMT381 MARKETING RESEARCH 4 56 19 MGMT331 RESEARCH METHODS 3

MGMT110 &

MKTG220 &

QMDS200
20 MGMT361 HUMAN RESOURCE MANAGEMENT 4 56 20 MGMT332 HUMAN RESOURCES 3 MGMT110

21 MGMT404
BUSINESS AND SOCIAL

RESPONSIBILITY
2 28 21 MGMT336

BUSINESS ETHICS AND CORPORATE

SOCIAL RESPONSIBILITY
3 MGMT110

22 PHIL223 BUSINESS ETHICS 4 56 22 MGMT336
BUSINESS ETHICS AND CORPORATE

SOCIAL RESPONSIBILITY
3 MGMT110

23 MGMT382 CONSUMER BEHAVIOR 4 56 23 MKTG340 CONSUMER BEHAVIOR 3 MKTG220

24 MGMT384 RETAILING 2 28 24 MKTG422 RETAIL STRATEGY 3 MKTG220

25 PHIL101 PROBLEMS IN PHILOSOPHY 4 56 25 PHIY114 SPECIAL TOPICS IN PHILOSOPHY 3 None

26 PSYC320 ABNORMAL PSYCHOLOGY 4 56 26 PSYB311 ABNORMAL PSYCHOLOGY 3 PSYB111

27 MGMT203

QUANTITATIVE METHOD FOR

BUSINESS AND ECONOMICS

DECISION

4 56 27 QMDS300
QUANTITATIVE DECISION

ANALYSIS
3

FINC213 /

QMDS200 / 201

28 ANTH102 INTRODUCTION TO 4 56 28 SOCB120 INTRODUCTION TO 3 None

29 PHIL101 PROBLEMS IN PHILOSOPHY 4 56 29 EXCH1XX EXCHANGE ELECTIVE - 1ST YEAR 3 None

The contact hours of the selected course is not enough to replace a 3-unit course in UM. Students who want to use this course to replace a 3-unit course in

UM must study another similar course together. Then use these two courses to replace one 3-unit course in UM.
This is the course could be used as a supporting course for the main course which the students want to study, yet the supporting course is not limited to this

course. Students can select other courses that are similar to the main course as the supporting course.
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